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Social Media Toolkit for NHS Family
INTRODUCTION
Welcome to the NHS App and NHS COVID Pass Social Media Toolkit.
The following sections will provide guidance on how you can support us to promote the NHS App and COVID Pass through your social media
channels.
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8.

Background information.
Features and benefits of the NHS App and COVID Pass.
Social Media overview for NHS App and COVID Pass.
Selecting your target audiences.
How to use NHS COVID Pass and NHS App social media assets.
Producing accessible social media posts for visually impaired users.
Measuring your NHS App and COVID Pass social media reach and interaction.
Dealing with negative social media.
1. Background information.

The COVID Pass service was launched as a new function of the existing NHS App on 17 May 2021 to allow English citizens to demonstrate their
Covid Vaccination Status.
Interest and subsequent demand from the public in the NHS App has seen registered users grow from 3.8 million registered users up
to 7 May 2021 to over 10 million registered users as of 14 July 2021.
To support growth on the new service, communications have been measured, focusing on presenting a positive narrative across all main social media
channels (Facebook, Twitter and Instagram), as well as national, regional and trade media and maintaining public trust by quickly and robustly
responding to emerging questions or misinformation in the public domain.
With a functioning product in the app and pass and largely positive endorsements by the public and commentariat, we have now developed our
support materials by producing an NHS App and COVID Pass social media toolkit to drive uptake of the NHS App while maintaining a positive public
perception of the product and associated functions of which COVID Pass is key.
2. Features and benefits of the NHS App and COVID Pass
●
●
●

View and share your COVID Pass for event trials in England as well as travel.
Get information about coronavirus and find out what to do if you think you have it.
Order repeat prescriptions, see your available medicines and choose a pharmacy for your prescriptions to be sent to.

●
●
●
●
●
●

Book and cancel appointments at your GP surgery, and see details of your upcoming and past appointments.
Get NHS information and advice on hundreds of conditions and treatments. You can also answer questions to get instant advice or medical
help near you.
Securely access your GP health record, to see information like your allergies and your current and past medicines. If your GP has given you
access to your detailed medical record, you can also see information like test results and details of your consultations.
Register and check your organ donation decision and choose to donate some or all of your organs.
Find out how the NHS uses your data and choose if data from your health records is shared for research and planning.
Find out what your NHS number is.
Other services in the NHS App

If your GP surgery or hospital offers other services in the NHS App, you may be able to:
● Message your GP surgery or a health professional online.
● Consult a GP or health professional through an online form and get a reply.
● Access health services on behalf of someone you care for.
● View your hospital and other healthcare appointments.
● View useful links your doctor or health professional has shared with you.
● View and manage care plans.
3. Social Media overview for NHS App and COVID Pass
As part of the social media toolkit, high quality engaging content has been created which includes social media posts, impactful infographics and
videos tailored with a diverse and wide-ranging audience in mind. These assets are designed to drive likes, sharing and click-throughs for the posts
which in turn indicate positive interactions towards the aims and objectives of the campaign.
The social media toolkit will enable you to publish a range of social media posts through your department/team’s NHS Facebook, Twitter and
Instagram social media channels to make users both aware of the NHS App and Covid Pass, its benefits and to encourage and enable them to sign
up and download the app.
Our social media messaging focuses on the proposition of the NHS App and COVID Pass and its benefits to users as follows:●

The NHS App and the COVID Pass is free to download and can be used to demonstrate Covid-19 Status, both vaccination and testing, for
travelling or attending events.

●

The NHS App has a range of other healthcare features, including letting you order repeat prescriptions and book GP appointments.

●

You can check your own vaccine and testing status whenever you want or need to from a tablet or smartphone.

●

You will be joining millions of people in the UK who are already enjoying the benefits of the NHS App.

4. Selecting your target audiences
Firstly, encourage local organisations, partner organisations and supporters to use their social media channels to post/re-tweet about the app and
pass. Some of the below will have large and trusted social media followings which presents a great opportunity for amplifying the messaging.
You should always link to the NHS App pages on the NHS website www.nhs.uk/nhs-app
Your target audiences for the NHS App and COVID Pass communications could include the following key stakeholders that your organisation’s social
media channels target or are followed by:
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●
●

UK residents aged 16 and above
Social media followers (Facebook, Twitter and Instagram)
NHS colleagues and peers
Partner organisations
Professional organisations
Local Health bodies/organisations
Community groups
Travel companies
Local/Regional employers
Local/Regional media
The emergency services
Local/Regional charities
Local/Regional care providers (incl residential care)
Local/Regional businesses
Local councils, councillors and MP’s
Local/Regional influencers: journalists, bloggers, ex-sports players etc

Also,try to use your online channels to talk about and raise awareness of the importance of downloading the NHS App and COVID Pass and
completing the registration process.
The use of influencers from your region can be extremely valuable in sharing social media posts. These could range from local sports/ex-sports
people and celebrities through to parent-bloggers. These influencers are trusted by their followers and can be a valuable resource to like and repost
NHS App and COVID Pass social media.
5. How to use NHS COVID Pass and NHS App social media assets
The NHS COVID Pass and NHS App social media content calendar contains everything you need to keep your audiences up to date with how they
can download the app and use these services.
We have provided copy, appropriate URLs and a library of assets – both static and animated – that you can add to your regular scheduled content
across Facebook, Instagram and Twitter.

Please do not amend the visual assets in any way. If you wish to personalise the posts to your particular region then you can do so simply in the post’s
text. Ensure that all posts include a call-to-action, ie Download it now, followed by the appropriate URL as shown in the ‘words to use’ section below in
the content calendar.
The images to use can be found/downloaded from Tell your patients about the NHS App - NHS Digital under the menu item, NHS COVID Pass
Summer 2021 campaign.

Social media
channel to use

Words to use

URL

Facebook/Instagram The NHS App is a simple and
secure way to access a range of
NHS services on your smartphone
or tablet, including the NHS COVID
Pass. Download it now
nhs.uk/app

➡️

Recommended image to use with
supporting words

http://www.nh
s.uk/nhs-app

Static
Facebook/Instagram Download the NHS App today to get
your NHS COVID Pass and to
access a range of other NHS
http://www.nh
services
nhs.uk/app
s.uk/nhs-app

➡️

Animation
Facebook/Instagram You can order repeat prescriptions
through the NHS App. Find out
more about the free NHS App
nhs.uk/app

➡️

http://www.nh
s.uk/nhs-app

Animation

Facebook/Instagram You can use the free NHS App to
show your NHS COVID Pass. Find
https://nhs.uk/
out more
https://nhs.uk/conditions/coronaviru conditions/cor
onavirus-covi
s-covid-19/covid-pass
d-19/covid-pa
ss

➡️

Animation
Facebook/Instagram
PLEASE ONLY USE
THIS POST FROM
MON 19 JULY.

Join over 10 million people in
England who are already using the
NHS App, giving them easy access
to a range of the NHS COVID Pass http://www.nh
and a range of NHS health services s.uk/nhs-app
nhs.uk/app

➡️

Static
Twitter

The NHS App is a simple and
secure way to access a range of
NHS services on your smartphone
or tablet, including the NHS COVID
Pass. Download it now
nhs.uk/app

➡️

http://www.nh
s.uk/nhs-app

Static
Twitter

Download the NHS App for free
today to get your NHS COVID Pass
and to access a range of other NHS
http://www.nh
services
nhs.uk/app
s.uk/nhs-app

➡️

Animation

Twitter

You can order repeat prescriptions
through the free NHS App. Find out
more about the NHS App
nhs.uk/app

➡️

http://www.nh
s.uk/nhs-app

Animation
Twitter

You can use the NHS App to show
your NHS COVID Pass. Find out
https://nhs.uk/
more
https://nhs.uk/conditions/coronaviru conditions/cor
onavirus-covi
s-covid-19/covid-pass
d-19/covid-pa
ss

➡️

Animation
Twitter
PLEASE ONLY USE
THIS POST FROM
MON 19 JULY.

Join over 10 million people in
England who have already
registered to use the free NHS App,
giving them easy access to a range http://www.nh
s.uk/nhs-app
of the NHS COVID Pass and a
range of NHS health services
nhs.uk/app

➡️

Static

6. Producing accessible social media posts for visually impaired users
Please ensure that all images posted on social media make use of the 'alt text' function, and duplicate any words that appear in a graphic so the
same information is accessible to those using screen readers.
You can find further guidance and how to do this for different platforms below and for further advice on writing image descriptions, see here:
https://www.rnib.org.uk/rnibconnect/technology/making-your-social-media-accessible

Information on content accessibility for the main social channels can be found here;
Twitter - Facebook - Instagram

7. Measuring your NHS App and COVID Pass social media reach and interaction
If you can, then tracking social media posts provides a valuable insight into which posts are performing well in your region. It also allows us to tailor
and refine the type of posts/images/videos that are most appealing to the users in your region.
There are a number of trackable link-shortening tools available free-of-charge such as https://bitly.com/ if your team/departmental policy allows it
which will allow you to track your links.
You will already be aware of the selection of link shorteners that can be used to track each post on your channels.
If you are able to do so then we would very much appreciate feedback and stats from your tracking and monitoring of the social media campaign
please. Please send this to Stephen.breen@nhx.nhs.net Thank you.
8. Dealing with negative social media
It may be worth being aware that people may use social media to be critical of the app and the COVID Pass or about their own negative experiences
of using the App and Pass. If you respond to such posts then think about how you should do so first as it may spark further debate on your social
media channels.
Generally, you should try to respond at least once to an individual who has asked a direct question on social media and provide a link to an NHS
website page for further useful information. You should not be drawn into a negative discussion or argument on your social media channels as this will
reflect upon the organisation as a whole.
If you are unsure about what to say in response to a negative social media post or whether your own post/response is suitable to use,
please seek clarification by emailing AppAmbassadors@NHS.net, a colleague preferably qualified to advise.
Thank you in advance for helping promote the NHS App and COVID Pass.

